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Abstract. The lack of digital knowledge and skills among MSME players is a major obstacle in
utilising technology to develop business. The purpose of this study is to analyse the government's
strategy in improving the existence of MSMEs in the use of digital technology. This research uses
a type of qualitative research in which the data is collected from observations, interviews and
document studies. This research was conducted in Bulukumba Regency using the theory of
Windrum & Berranger (2002) using indicators 1) Stages to e-business, 2) Recent trends in the
adoption of e-business technologies, 3) Organisational factors affecting adoption. The results
showed that the initial stage carried out by the government was to provide regulations in an
effort to provide a legal umbrella for the presence of MSMEs. In addition, MSMEs are also given
training and skills in using digital technology, social media and e-commerce in marketing. The
government also has a role in collaborating with educational institutions in increasing the
existence of MSMEs in Bulukumba Regency. By applying digital technology in improving and
reviving MSMEs is very important, because it can have an impact on the growth of the
community's economy due to the surge in visitors from the archipelago and abroad.
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INTRODUCTION

MSME:s (Micro, Small, and Medium Enterprises) play a crucial role in a country's economy,
especially in developing countries (Rinaldi et al.,, 2022). Its presence not only fuels economic
growth by creating jobs and increasing community income, but also serves as a provider of
products and services that are close to the needs of local communities (Trianto et al., 2024).
MSMEs also play a role in creating innovative and diverse products that can compete in the global
market, despite often having limited resources (Putri et al., 2022). As such, support for MSMEs is
crucial, as they form the backbone of local economies that can strengthen national
competitiveness. In addition, MSMEs play a role in reducing socio-economic disparities and
strengthening the economic resilience of communities.

The relevance of MSMEs in the context of public administration policy is very important
because policies taken by the government can directly affect the survival and development of
MSMEs (Jahanshahi et al., 2011). Public administration has a role to play in creating regulations
that support MSMEs through easier licensing, fiscal incentives, and better access to finance
(Rosyadi et al.,, 2022). In addition, government policies on education and training also help
improve the human resource capacity of MSME players, strengthen competitiveness, and
encourage innovation.
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The right policies can accelerate the growth of MSMEs, which in turn will have an impact
on reducing unemployment, improving people's welfare, and the main driver of inclusive and
sustainable economic growth. Research related to MSMEs is certainly still a topic that is often
researched in various countries even though the term is different from Indonesia. Including
research conducted in Colombia by Zuiiga-Collazos et al. (2025), that to improve the
performance and sustainability of MSMEs, it is important to integrate them with technology.
While in Thailand talent management can improve the performance and capabilities of MSMEs
(Panya & Petchsawang, 2025).

Then the research conducted by Lingappa et al.,, (2025) in India, it provides a viewpoint
on the importance of the role of women in community entrepreneurship. The same research
conducted in India says that technology adoption can improve MSME performance (Mand & Kaur,
2025). So based on this research, it shows that MSMEs are very instrumental in increasing
community income, especially among women. One of the factors that can improve the
performance of MSMEs cannot be separated from the influence of technology.

Technology plays a very significant role in supporting the development of MSMEs,
opening up new opportunities for efficiency and competitiveness (Arjang et al., 2023). The use of
technology allows MSMEs to access a wider market through e-commerce platforms, introducing
their products to global consumers without having to incur huge costs for distribution
(Cakranegara etal., 2022). In addition, technology facilitates more efficient operational processes,
such as automation in inventory management, accounting, and digital marketing (Omar, 2023).
With analytics tools, MSMEs can also understand consumer behaviour and develop more focused
strategies (Purnomo, 2024).

Communication technologies, such as social media and messaging apps, help deepen
relationships with customers and build loyal communities (Rydén etal., 2015). On the other hand,
technology also allows MSMEs to innovate their products or services, which can increase their
appeal in the marketplace (Maulida et al., 2024). Despite facing challenges in terms of limited
resources, proper utilisation of technology can give MSMEs a huge competitive advantage. As for
MSMEs in Indonesia, the Indonesian government seeks to increase technology adoption to
strengthen global competitiveness. Juridically, MSMEs have been regulated in Law number 20 of
2008 (Law 20/2008) on Micro, Small, and Medium Enterprises.

Micro, Small, and Medium Enterprises (MSMEs) are very important to the Indonesian
economy. This sector contributes around 60% of the Gross Domestic Product (GDP) and employs
almost 97% of the workforce, as well as being the foundation of the national economy
(Supriyanto, 2024). In Indonesia, MSMEs have a very strategic position. According to data from
Kadin Indonesia, the number of MSMEs in Indonesia in 2023 will reach 66 million (Fauzan, 2025).

However, the obstacle faced by these MSMEs is that not all of them utilise digital
technology, including information technology and social media to sell their products
(Triwardhani et al, 2023). Digital marketing has emerged as a critical component in
contemporary corporate strategies, especially for Micro, Small, and Medium Enterprises (MSMEs)
(Arfan & Hasan, 2022; Windusancono, 2021). However, some MSMEs continue to face various
obstacles in implementing efficient digital marketing. A significant difficulty is the lack of
knowledge and expertise in digital marketing.

Researchers conducted a search on the Scopus database using the keywords ‘Micro, Small
and Medium Enterprises’ AND ‘Technology’ AND ‘Digital’. In this search, the year is limited from
2020-2025. So that the results obtained 116 documents. Then the data is downloaded in the form
of a CSV file to be analysed using R-Studio ‘Biblioshiny’. The visualisation results can be seen in
Figure 1.
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Figure 1. Co-Occurance
Source: Processed by Researchers from Scopus Database, 2025

Based on the visualisation of Figure 1, it can be seen that research related to MSMEs is still
very relevant and is often researched by academics. The visualisation is divided into 4 large
clusters. As found in the red cluster, in general, the direction of research topics that are often
discussed is related to small and medium enterprises that connect to the types of sustainable
development, business performance, e-government finance, digitalization, economic, social
media. Then in the Green cluster the direction of research is more directed towards the
Indonesian region, public relations, digital techonolgies, digital marketing, commerce, and covid-
19. The blue cluster shows topics related to small and medium-sized enterprises, digitalisation,
sustainability and developing world. Finally, the purple cluster only discusses the uganda region
and financial system. So, from the visualisation results, it can be concluded that research related
to the topic of MSMEs and the use of digital technology is still a hot issue to be discussed.

The contribution of authors from Indonesia outperforms researchers from various
countries in the world when studying MSMEs and the use of digital technology with a total of 55
documents. Followed by India with 31 documents. Malaysia has 11 documents, the United
Kingdom 5 documents, Spain 4 documents, and France, Italy, Saudi Arabia, Taiwan, Vietham 3
documents each. The 55 documents are spread across various university affiliates in Indonesia,
such as Bina Nusantara University with 6 documents and Sebelas Maret University with 5
documents, while Gadjah Mada University, State University of Malang have 3 documents.
Furthermore, the University of Indonesia, Padjadjaran University and Sultan Agung Islamic
University have 2 documents. Of the various researchers discussed the role of ChatGPT in
improving the sales performance of MSMEs in Indonesia (Sutrisno et al.,, 2025).

While research from Nurqamarani et al.,, (2024) explained the importance of using digital
technology, in this case the use of QRIS for MSME players in Indonesia. Finally, research from
Wahyundaru et al.,, (2024) refers to e-commerce that has a positive and significant relationship
with MSME sustainability performance and the need for financial literacy. Although research
related to the topic of MSMEs and digital technology has often been researched and is still warm
to discuss. However, based on some previous explanations, this research has a difference in the
research focus which will be carried out in Bulukumba Regency, South Sulawesi Province.

Then, from the results of the analysis of contributions from various affiliates in Indonesia,
there are no authors who come from the author's affiliation who have discussed it on Scopus. In
addition, this research will also discuss technological challenges in the management of tourism-
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based MSMEs. The research questions are, What is the role and strategy of the government in the
application of MSME technology in Bulukumba district? This research certainly contributes to the
sustainability of MSMEs, especially in tourism management in the digital era. In addition, this
research also contributes to the government in making real regulations and supporting the
presence of MSMEs to improve the economy in Indonesia.

METHODS

This research was conducted in Bulukumba Regency, South Sulawesi Province to discuss
strategies in managing MSMEs. The reason for choosing Bulukumba Regency as the research
locus is because Bulukumba Regency is one of the holiday destination centres in South Sulawesi.
This research uses the theory of Windrum & De (2002) with indicators that are considered
relevant to the objectives and topic of the research, namely: (1) Stages towards e-business, (2)
Recent trends in e-business technology adoption, (3) Organisational factors that influence
adoption. This research uses qualitative research from Sugiyono (2013), which will describe the
strategy of strengthening MSMEs in Bulukumba Regency. Data collection techniques are carried
out through observation, interviews, and document studies (Maulida, 2020). At the observation
stage, the research conducted an initial review directly to the research location. Then the
interview stage was carried out with the Head of the Bulukumba Regency Cooperative and MSME
Office, the Head of the Tourism Office, and MSME actors in Bontobahari District. To support the
data, researchers also collected various documents to be analysed which were sourced from data
from the Central Bureau of Statistics, Regional Original Revenue Data, National and Foreign
Tourist Visit Data, and MSME master data in Bulukumba Regency. Then, the data collected was
collected and coded and analysed independently to obtain research results to be discussed.

RESULTS AND DISCUSSION

The utilisation of technology in MSMEs is crucial as it can improve operational efficiency
and expand market reach. By adopting technology, MSMEs can automate various business
processes, such as inventory management, ordering, and payment, which previously required a
lot of time and labour. The use of technology-based systems allows business owners to access
real-time business data and information from anywhere, which is very helpful in making quick
and precise decisions. In addition, technology also allows MSMEs to be more efficient in managing
resources, reducing operational costs and increasing productivity. In addition to internal
efficiency, technology also opens up opportunities for MSMEs to expand their markets, both
nationally and internationally.

Through e-commerce platforms, social media, and digital marketing tools, MSMEs can
reach a wider range of consumers without requiring large investments in physical infrastructure.
Technology allows MSMEs to innovate in the way they interact with customers, provide more
personalised services, and introduce new products or services more quickly and effectively.
Therefore, the utilisation of technology not only helps MSMEs to survive in a competitive market,
but also encourages them to grow and thrive in the long run. In the development of MSMEs in
Bulukumba, it has started in 2019 with training related to digital marketing with approximately
40 participants. This is in accordance with the opinion of Putri et al., (2022) which is related to
training the community in conducting digital marketing for MSME players. Therefore, based on
the research theory used, it can be explained as follows:

Stages to E-Business

Stages to e-business refers to the stages that companies, including MSMEs, go through in
adopting and integrating e-business technology into their operations (Putra & Hasibuan, 2015).
The first stage is pre-implementation, where companies begin to realise the importance of digital
technology and e-business to improve their performance and competitiveness (Margherita &
Petti, 2009). At this stage, companies often conduct a needs analysis and study various technology
solutions that can be implemented, as well as assess the readiness of their infrastructure and
resources. In addition, companies begin to plan a digital transformation strategy, including
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selecting an appropriate e-commerce platform, management software, or digital marketing
system.

The second stage is implementation, where companies begin to integrate e-business
technology into their operational processes (Hackbarth & Kettinger, 1999; Watt, 2007). At this
stage, companies focus on improving the effectiveness of existing systems, such as updating
website features, enhancing mobile capabilities, and strengthening data security. With a phased
approach, MSMEs can ensure that they adopt technology wisely and sustainably to maximise
long-term benefits.

In fact, from the results of research conducted in Bulukumba Regency, it was found that
initially tourism-based MSME business actors were given training to increase digital marketers.
Even Dyatmika et al,, (2023) argued that digital marketing is crucial for tourism MSMEs as it can
help increase the visibility and competitiveness of businesses in an industry that relies heavily on
accessibility and consumer appeal. By using digital platforms such as social media, websites and
mobile applications, MSMEs in the tourism sector can more easily reach a global audience without
requiring a large budget for traditional marketing. The amount of MSME data in Bulukumba
Regency can be seen in Figure 3.

Number of MSMEs per sub-district in Bulukumba Regency
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Figure 3. Number of MSMEs in Bulukumba Regency
Source: Processed by Researchers from Government Data, 2025

Based on this data, it can be seen that of the 10 sub-districts in Bulukumba, each sub-
district has MSMEs. However, the largest number of MSMEs is in Ujung Bulu sub-district with a
total of 9,359 MSMEs. Then in second place is Gantarang District with a total of 8,845 MSMEs. In
third place, Bulukumba sub-district has a total of 5,130 MSME:s. Of course, the large number of
MSMEs in Bulukumba Regency is a very influential potential in improving the community's
economy, especially to increase local revenue. This can be obtained if the government is able to
properly manage MSMEs in its area, starting from clear regulations and providing adequate
assistance.

This is supported by a statement from Muchie & Bekele, (2009) that the government's
role in MSMEs is very important to support the growth and development of this sector,
considering that MSMEs are the backbone of the economy in many countries. The statement is
also in line with Zainuri et al., (2025) that the government can provide policy incentives, such as
subsidies, training programmes, and easy access to financing. This can help MSMEs overcome
barriers they often face, such as limited capital, lack of managerial skills, or low competitiveness.
In addition, government policies that support digitalisation and the development of technological
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infrastructure are also important so that MSMEs can more easily adopt new technologies that
improve their efficiency and expand their markets.

In integrating these needs, the Bulukumba Regency government has also provided
education to MSME players regarding the use of technology. In its implementation, MSME players
are equipped with training in terms of photofraphy, then how to upload by making interesting
captions so that those who see are interested in the products being promoted. Then in its
development it also uses the influencer community as a form of promotion. Even social media is
used as a medium for promoting tourist destinations and EKRAF (creative economy) products.
Even the government budgets for paid content such as on social media such as Facebook,
Instagram, TikTok and other social media that we really take advantage of and the reach is more
if using paid content. This is supported by a statement from Minazzi, (2015) that Social media
plays a very important role in destination marketing as it provides an opportunity to reach a wide
and diverse audience at a relatively low cost.

Therefore, in this indicator of stages to e-business, it can be said that it has gone well. This
is evidenced by the stages of collecting data on the number of MSMEs and mapping the MSME
sector in Bulukumba Regency. In addition, one of the manifestations of the running of this stage
is the presence of clear regulations from the Bulukumba Regency government contained in
Regional Regulation Number 3 of 2022 concerning Ease, Protection, and Empowerment of
Cooperatives and Micro Enterprises. This regulation aims to provide support to cooperatives and
MSMEs in the form of easy licensing, legal protection, and empowerment through various
programmes and facilities. With this regulation, MSME players are given training by the local
government to improve their understanding of the management and use of digital technology.

Recent Trends in the Adoption of E-Business Technologies

The trend of e-business technology has been a breath of fresh air for Micro, Small, and
Medium Enterprises (MSMEs) in Indonesia. E-commerce platforms such as Tokopedia, Shopee,
and Lazada have opened up opportunities for MSMEs to reach a wider market (Prabowo et al,,
2024). In addition, social media is also a powerful tool to build brand awareness and interact
directly with customers (Utomo et al., 2023). By utilising features such as Instagram Shop and
Facebook Marketplace, MSMEs can easily sell their products online. However, behind the great
opportunities, MSMEs also face challenges such as intense competition, limited resources, and the
need for rapid adaptation to technological changes.

To overcome these challenges, MSMEs need to have the right strategies in place. This
includes innovative product development, utilising customer data for marketing personalisation,
and building strong relationships with customers. Collaboration with other parties, such as other
business players, influencers, or MSME associations, can also provide added value for MSMEs. In
addition, the government also has an important role in supporting the development of MSMEs
through the provision of adequate digital infrastructure, training, and access to capital. With the
right support, MSMEs in Indonesia can grow and develop rapidly in the digital era.

In the case of MSMESs in Bulukumba, the application of the use of technology or media has
actually been applied and has even been given special training by the government, even outside
the government. This has also been done by Hasnidar et al.,, (2024) by providing assistance in
digital marketing through Instagram and Facebook platforms. While the same thing was also done
by Opu et al, (2022) that in his research provides the application of web and marketplace
applications whose purpose is to make it easier for local people and national / foreign tourists to
access them. This indicates that MSME players in Bulukumba Regency have implemented the use
of digital technology, market place platforms and social media to improve the performance of
their MSMEs. Of course, this can attract local and foreign tourists to come to Bulukumba Regency.
The data related to domestic and foreign tourist visits can be seen in Figure 4.
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NUMBER OF NATIONAL AND FOREIGN TOURIST
VISITSIN BULUKUMBA REGENCY

2020 2021 2022 2023 2024

Figure 4. Number Of National /Foreign Tourists 2020-2024
Source: Bulukumba Regency Government, 2025

Based on this figure, it shows that the dynamics of the number of tourist visits in
Bulukumba Regency do not fully have significant developments. In 2020 the number of visitors
was 301,507 people, this actually experienced an increase after the covid-19 in 2019. Then in
2021, the number of visitors increased with a total of 386,990 visitors. The following year in 2022
experienced a very drastic increase with a total of 684,777 visitors. However, the last 2 years,
namely in 2023, it decreased to 544,253 visitors. But in 2024 it rose again to 563,448 visitors.
This certainly depends on the role of media and technology in increasing or decreasing the
number of visitors. The most frequently visited tourist destination in Bulukumba Regency is Bira
Beach with a total of 470,809 visitors.

Therefore, it can be said that e-business technology trends have had a positive impact on
the development of the MSME world in Bulukumba Regency. However, of course, the government
and the community must improve the quality of their infrastructure including the equitable
distribution of existing telecommunications networks. This is in accordance with the opinion of
Suseno et al, (2023) that it is very important to improve the equitable distribution of
telecommunication networks to overcome the digital divide. On the other hand, the trend of using
technology in e-business for MSME players in Bulukumba Regency must involve the role of
government, private sector in academia to improve their skills and knowledge. The Public-Private
Partnership scheme is one of the solutions in overcoming obstacles and improving the
performance of MSMEs in each sector (Rusliadi et al., 2023; Yulistio et al., 2024).

The analysis was then conducted using biblioshiny by using the Wordcloud feature by
analysing data from scopus with the keywords ‘MSME’ AND ‘Technology’. The data found there
are 437 documents from various authors in various countries. From various studies, it was found
that the use of technology in running MSMEs in general (1) can reduce processing time, (2)
increase digital marketing, (3) can improve policy recommendations in improving digital-based
MSMEs, 4). Village community empowerment. The visualisation using Wordcloud can be seen in
Figure 5.
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Figure 5. ‘Wordcloud on the Role of Technology in MSMEs’
Source: processed by researchers using Biblioshiny, 2025

However, the application or use of digital technology in the journey of MSMEs is not
always smooth. This was also conveyed by Ekayanthi et al., (2024) that one of the obstacles in the
application of digital technology in running MSMEs is related to limited infrastructure so it is
important to increase the resilience of MSMEs themselves. Then, what was interesting was also
conveyed by Helmi et al., (2025) that one of the inhibiting invoices is related to educational
qualifications that only have a high school education and the lack of experience of women
entrepreneurs in managing digital technology. This narrates that a woman who only has a high
school education qualification will hinder the digitisation process. This indicates that it is
important to equip human resources with the use of digital technology from an early age.

Then Said & Soi, (2025) He also revealed that in carrying out digitalisation in MSMEs, the
government must also pay attention to infrastructure in remote areas. Sometimes, remote areas
are very difficult to get adequate network access to use technology. Thus, the application of digital
technology for MSMEs can only be felt by people in urban areas, and cannot be enjoyed by rural
communities. The same thing is actually experienced by several MSME players in Bulukumba
Regency, especially in areas that have potential resources that can be used as tourism potential.
However, not all areas in Bulukumba Regency also have adequate internet access. On the other
hand, not all areas with tourism development potential can be managed by human resources who
understand the use of digital technology. Therefore, the government must increase its
contribution in providing socialisation, education and equitable development in this case
adequate network infrastructure and be able to be felt by the entire community.

Organisational Factors Affecting Adoption

Organisational factors that influence the adoption of e-business technology according to
Windrum & De, (2002) are complex and interrelated. A flexible, flat organisational structure and
an organisational culture that is open to innovation provide a strong foundation for driving the
adoption of new technologies. Visionary leadership also plays an important role in providing
support and clear direction (Chin, 2024). In addition, the availability of competent human
resources in the field of information technology, as well as adequate technological infrastructure,
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are other supporting factors. However, it is not only internal factors that need to be considered.
External factors such as business competition, government regulations, and technological
developments also influence an organisation's decision to adopt e-business technology. By
understanding these factors, organisations can design effective strategies to adopt e-business
technology and gain competitive advantage.

In the case of MSMEs in Bulukumba Regency, the responsible regional apparatus
organisation is the Office of Cooperatives and SMEs of Bulukumba Regency. The activity
programme on human resource development and creative economy for MSMEs provided by the
government includes training on improving innovation and hygiene of culinary dishes, digital
market guidance, guidance on making vlogs. Furthermore, the tourism promotion and marketing
development programme, the activity of implementing tourism events is the phinisi festival
which is always included in the national calendar of the Ministry of tourism called ‘charisma event
nusantara, and involves umkm actors and creative economy business actors in the
implementation of tourism events.

The use of digital technology for MSME players cannot be separated from the role of the
government both from preparing regulations and even to the implementation stage. Juridically,
the government Law No.24 of 2019 concerning the creative economy that accommodates the
creative economy. In line with that, the government's commitment is to provide training starting
from 2019-now. Even the government as an institution responsible for developing community
MSMEs also collaborates with educational institutions such as POLTEKPAR Makassar as
evidenced by the MoU. This agrees with research conducted by Sutrisno, (2023) that multi-
stakeholder partnerships can expand access to markets, resources and help connect with other
business networks.

Micro, Small and Medium Enterprises (MSMEs) based on tourism potential have a
strategic role in driving the regional and national economy (Siregar et al., 2023). However, in
facing the digital era, MSMEs in Bulukumba Regency also need to be supported by various sectors
in order to compete and develop sustainably. This statement is supported by Khie et al.,, (2024)
that cross-sector contributions, from the government, private sector, academics, to the
community, are the main keys in accelerating the growth of tourism-based MSMEs by utilising
digital technology. This collaboration not only improves the competitiveness of MSMEs but also
creates a more inclusive and innovative business ecosystem.

The government has an important role in creating regulations and policies that support
the digitisation of tourism MSMEs (Dredge et al, 2018). Through proactive policies, the
government can provide incentives, funding, and training programmes to improve the digital
literacy of businesses. In addition, digital infrastructure, such as widespread internet access and
integrated e-commerce platforms, should also be developed to ensure that MSMEs in tourist areas
can connect with a wider market. Programmes such as traditional market digitalisation and
technology-based marketing training can be concrete steps in encouraging the digital
transformation of MSMEs.

The private sector, especially technology companies and banks, also plays a role in
accelerating the digitisation of MSMEs (Supari & Anton, 2022). Marketplace platforms and fintech
applications can help MSMEs access global markets as well as gain convenience in financial
transactions. For example, the use of e-wallets and digital payment systems allows travellers to
transact more practically, thereby increasing the attractiveness of MSMEs in the digital tourism
ecosystem (Arner et al., 2022). In addition, technology companies can provide assistance in terms
of digital marketing, use of social media, and data analysis to understand market trends and
consumer behaviour.

The role of academics is also crucial in supporting the transformation of tourism-based
MSMEs through research and technological innovation. Universities can provide training and
mentoring for MSME players in utilising digital technology effectively (Rosyadi et al., 2020).
Through collaboration programmes, academics can create technology-based solutions tailored to
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the specific needs of MSMEs in the tourism sector, such as artificial intelligence-based travel
booking applications or geospatial information systems to increase the visibility of local MSMEs.

The community also has a major contribution to the digital ecosystem of tourism MSMEs.
Awareness to support local products through purchases and promotions on social media can help
MSMESs gain wider exposure. In addition, digital communities, such as influencers and content
creators, can be a bridge in introducing MSME products to a larger audience. Through digital
campaigns and positive reviews, the community can play a role in increasing the credibility and
attractiveness of MSME products in the eyes of domestic and foreign tourists. Cross-sector
collaboration in utilising digital technology for tourism-based MSMEs is a strategic step in
accelerating inclusive-based economic growth. With comprehensive support from various
stakeholders, MSMEs will not only be able to survive in the digital era, but also develop into major
players in a competitive and sustainable tourism industry.

Based on the development of MSMEs using digital technology in Bulukumba Regency, it
shows that it has gone well. This is evidenced by the clarity of regulations from the Regional
Government and the role of strategy in improving the quality of MSMEs in Bulukumba Regency.
In addition, the presence of the government opens up great opportunities for MSMEs to increase
income due to training in the use of technology, social media and other media utilisation to
improve their human resources. On the other hand, it can also be seen from the collaboration with
educational institutions to increase the dissemination of information related to MSMEs in
Bulukumba Regency. This will certainly have a positive impact on the role of the government and
can improve the community's economy and also increase local revenue from the MSME sector
both from the culinary business, tourism.

CONCLUSION

The development of digital technology-based MSMEs is a joint effort between the
government, business actors, and the community in Bulukumba Regency. With strong synergy,
we can create a healthy and sustainable digital ecosystem, so as to drive economic growth and
improve community welfare. The adoption of digital technology by Micro, Small and Medium
Enterprises (MSMEs) in Bulukumba Regency offers enormous opportunities to improve
competitiveness and expand markets. In addition, if managed properly, it will improve the quality
of life of the community from the economic sector. So it can be concluded that the application of
e-business technology for MSMEs in Bulukumba Regency is already running well.

SUGGESTION

This research has limitations related to the research locus which was only conducted in
Bulukumba Regency. So, so that future research can integrate with other regions. This research
greatly contributes to the progress of MSMEs in Indonesia.
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